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Appendix C: The Sequences of Animated Advertisements

1. Travelodge Hotel

Scene 1 Scene 2 Scene 3

Scene 4 Scene 5 Scene 6



2. UNITED AIRLINES

et

UNITED §),

A STAR ALLIANCE MEMBER

UNITED B}

A STAR ALLIANCE MEMBER

-

ot

Roundtrip Fare
For Studenis
E =

UNITED B

A STAR ALLIANCE MEMBER
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.
E MIAMI

>

Roundtrip Fare
For Students
From

$280"

UNITED §)

A STAR ALLIANCE MEMBER

Scene 1

MIAMI

Roundtrip Fare
For Students
From

$280*

*Included Tax

UNITED B

A STAR ALLIANCE MEMBER

Scene 2

MIAMI

\

Roundtrip Fare
For Students
From

$280"

*Included Tax

UNITED B,

A STAR ALLIANCE MEMBER

Scene 3

B MIAMI

p Fare
For Students

From
$280"

*Included Tax

UNITED 3

A STAR ALLIANCE MEMBER

Scene 4

UNITED B

A STAR ALLIANCE MEMBER

Scene 5

Scene 6

Scene 7

Scene 8
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Appendix D: Measures
- Measure for the pilot test

Human suffering: “To what extent do you think that the child in the picture above
is suffering from the hunger problem?” (1) not at all ~ (7) extremely

Emotional Engagement: “How much do you think that the picture above is
emotionally engaging?” (1) not at all ~ (7) extremely

Difficulty in looking: “How difficult it is looking at the above picture?” (1) not at
all ~ (7) extremely

Self Assessment Manikin (A 7-point scale)
“Which of the following picture best describes how you felt when you saw the
picture of the child above?

For this question, please rate your feeling on the excited vs. calm dimension. If
you were feeling completely aroused, excited or stimulated or jittery when you
saw the above picture, please select the picture on the right end of the scale. If you
were feeling completely relaxed, calm, unaroused, dull or sleepy when you saw
the above picture, please check the picture on the left end. If you were neither
very excited nor very calm, please select the picture in the middle.”

- Measure for the posttest

Free-recall of the News: Please list anything you can remember about the news
you just read. (Open-ended Question)

Cued-Recall of the News:
1. Approximately how many people could be affected by food shortages in the
Sahel? (Correct Answer: 10.3 Millions)

2. How many serious food crises have happened in the Sahel since 2005? (Correct
Answer: 3)

3. What country produces a major portion of the grain consumed in the Sahel
region? (Correct Answer: Nigeria)
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4. What is the factor that makes importing food from a foreign country difficult
for Sahel countries? (Correct Answer: Soaring food price)

Recognition of News (Questions are presented in a random order/ Correct
Answers are in bold):

“Please answer the following questions according to the news you have just read.”

1. True of False: This year is the first year that Action Against Hunger is
preparing for its emergency response to a food crisis?
(1) True (2) False (3) Don’t Know

2. Approximately how many people could be affected by food shortages in the
Sahel?

(1) 10 millions (2) 12 millions (3) 14 millions, (4) Not mentioned (5) Don’t
know

3. The hunger problem in Sahel countries in this year becomes
(1) Better, (2) About the Same, (3) Worse, (4) Don’t know

4. How many serious food crises have happened in the Sahel since 2005?
(1) Two (2) Three (3) Four (4) Not Mentioned (5) Don’t know

5. Which of the following countries produces a major portion of the grain
consumed in the Sahel region?
(1) Nigeria (2) Chard (3) Burkina Faso (4) Niger (5) Don’tknow

6. True or False: Children under-ten are most negatively affected by the food
shortage.
(1) Ture (2) False (3)Don’t know

7. True or False: The food shortage in the Sahel region is due to the excessive use
of fertilizer in the past.
(1) True (2) False (3) Don’t know

8. Which of the following is the Sahel region refers to?

(1) A semi-desert region of South Africa (2) A semi-desert region of North
Africa (3) A mountainous region of South Africa (4) A mountainour region of
North Africa (5) Don’t know

9. Which of the following is NOT a major factor that makes much of the African
continent subpar for growing food?
(1) Rainfall (2) Soil (3) Political instability (4) Don’t know

10. Which of the following factors makes importing food from a foreign country
difficult for Sahel countries?
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(1) Undeveloped infrastructure (2) US government subsidies on corn-based
biofuels (3) Corruption in governments of Sahel countries (4) Don’t’ know

Advertisement Awareness
Was there any advertisement presented along with the news article?
(1) Yes (2) No (3) Don’t Know

Free-recall of Advertisement (Only asked to participants in the static and
animated advertisements conditions)

Please list anything you can remember about the advertisements shown along
with the news article you just read. (Open-ended Question)

Cued-Recall of Advertisement (Only asked to participants in the static and
animated advertisements conditions)

1. How many nights does one need to stay at the hotel to get a free night's stay
according to the resort advertisement? (Correct Answer: Three)

2. What was the name of the hotel that is advertised? (Correct Answer:
Travelodge)

3. What was the name of the airlines company whose advertisement is placed with
the news? (Correct Answer: United)

4. How much was the round-trip fare to Miami according to the airline
advertisement? (Correct Answer: $280)

Recognition of Advertisement (Only asked to participants in the static and
animated advertisements conditions/ Correct answers are in bold)

1. How many nights one does need to stay at the hotel to get a free night's stay
according to the resort advertisement?
(1) Two (2) Three (3) Four (4) Not Mentioned (5) Don’t Know

2. Which of the following is the name of the hotel that was advertised?
(1) Ramada (2) Hilton (3) Super 8 (4) Travelodge (5) Don’t Know

3. True or False: The man in the resort advertisement wore sunglasses.
(1) True (2) False (3) Don’t Know

4. Ture or False: Two men were in the hotel advertisement.
(1) True (2) False (3) Don’t know

5. Which of the following airline companies’ advertisement was presented along
with the news?
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(1) United Airlines (2) British Airways (3) Cathay Pacific (4) Asiana Airlines (4)
Don’t know

6. How much was the round-trip fare to Miami according to the airline
advertisement?

1) About 1508, (2) About 3008 (3) About 450$ (4) Not Mentioned (5) Don’t
know

7. True or False: The airline company whose advertisement was placed in the
news is a member of SKY Team, an airline alliance?

(1) True (2) False (3) Don’t know

8. True or False: Tax was included in the total price of the airfare.
(1) True (2) False (3) Don’t know

Demographic Information
Gender: “What is you Gender?” (1) Male, (2) Female
AGE: What is you age? (open-ended question)

Race: What is your race? (White/Black or African-American/ Hispanaic Origion
or descent/ Asian or Asian-American, Other)

Income: Which category best represents your household's total income in 2011,
before taxes and other deduction? (1-9 Interval 20,0008, 10: Don’t know)
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Appendix E: Pre-selected Pictures for the Pilot Study

Picture 1 Picture 2

Picture 3 Picture 4
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